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$472M

Total grants since 2018: $3.3B Total contributions since 2018: $5.1B

New funds opened  
this quarter: 

96

New nonprofits supported  
this quarter:

440
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20252024

$746M

2023

$591M

2022

$474M

Total Active Funds:  
Over 3,500

Nonprofits supported since 2018:  
11,634 

0

Q1 Contribution Types 

$53M
TOTAL

	 Nonliquid Gifts	 31%

	 Publicly Traded Securities	 9%

	 Cash	 60%
Q1 $157M
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TRENDING CAUSE: K-12 Education

The Signatry community recommended 203 grants 
to schools and nonprofits working with primary and 
secondary students in Q1, including 6 grants for 
Edify. Based in Boston, MA, Edify works to improve 
and expand sustainable Christ-centered  
education globally.

TRENDING CAUSE: Food Insecurity & Distribution

In Q1, The Signatry community recommended 146 
grants to nonprofits addressing food insecurity, 
including 6 grants for Minnesota-based Feed My 
Starving Children. FMSC delivers meals that reduce 
problems with malnutrition, working with food 
distribution partners to stay with communities for the 
long haul, empowering them to move from relief  
to development.

TRENDING CAUSE: Homeless Shelters & Services

In Q1, The Signatry community recommended 221 
grants to organizations serving unhoused people, 
including 25 grants to City Union Mission in Kansas 
City, MO. City Union Mission provides warm beds, 
nutritious food, and a place of safety for thousands 
of men, women, and children looking to overcome 
poverty and homelessness.

Image courtesy Edify

Image courtesy City Union Mission

Image courtesy of Globelink FoundationImage courtesy Feed My Starving Children

Stories of Impact
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Generosity-First Business
Generosity-first business was always a goal for Brian and Krista Roland. Early in their 

marriage, they discovered a shared passion for sponsoring children in developing nations. As 

the family business grew, they found a creative way to center generosity in their company 

identity: For every new customer, the business sponsored an additional child in Senegal  

or Rwanda.  

 Not only did their approach strengthen the company’s relationships with new and potential 

customers, but it secured generosity as a priority. Brian told us, “[The company] did without 

certain software for a while, but we never missed it—and we made an awesome impact from 

day one.” 

Impact remained a priority when it was time to sell the business and transition to a new 

season of life. 

Brian and Krista realized they could maximize that impact by building a strategy that started 

before the sale. They donated part of the business to a donor advised fund at The Signatry. 

Once the business sold, Brian explained, “That stock gift was turned into a liquid gift. It set us 

up to continue fueling our ministry interests for a long time to come.” 

The gift fueled their ministry in child sponsorship and education, strengthening their family’s 

relationships with the African Oasis Foundation and even taking them across the Atlantic to 

break ground on a new school in Rwanda. 

“We were making the Lord a stakeholder in our business,” Brian said. “It cemented what we 

were already doing.”



About The Signatry
The Signatry seeks to inspire and facilitate revolutionary biblical generosity across generations. Through 

donor advised funds and other innovative tools and resources, families are empowered to live generously, 

modeling biblical values for future generations and making a greater impact for causes that align with 

their passions. Since 2018, The Signatry has facilitated sending over $3.3 billion to organizations around 

the world that are dedicated to solving the world’s greatest problems.

www.thesignatry.com

All numbers reported herein are accurate to the best of our knowledge as of the date of this report, May 

2025. The timeline for completing nonliquid gifts, as well as the completion of regular audit procedures, 

may result in revised numbers over time.


